How Smart helps publishers to be compliant with
new IAB Initiatives for Sellers Transparency

The Ads.txt, Seller.json and SupplyChain Object specifications aim to increase
transparency at the SSP-level.
They allow the buy-side visibility into the relationships between all transactional players in the
programmatic chain. SupplyChain Object lets buyers see which sellers and resellers are involved for
each bid request.
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How does it work?
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What do sellers need to do?
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Host a Sellers.json file at the root of their corporate
domain that lists all the publishers for whom you are selling
inventory. For traceability purposes, all intermediaries
that participate in the flow of money from the buying
platform back to the publisher have to be identified.
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